In order to research the factors influencing on the intentions for smart phone users to purchase "App-Book" in Korea, the study examines the levels of influences using on an additional variable, "cost", as well as the four key variables(performance expectancy, effort expectancy, social influence, and facilitating conditions) proposed by Unified Theory of Acceptance and Use of Technology(UTAUT; Venkatesh et al., 2003) validation. The result of the research confirms that the hypotheses of UTAUT model variable are generally supported by the information technology and many related previous researches. There is one exception, however, that facilitating conditions do not influence on the App-Book purchasing behavior by smart phone. It is revealed that the "age" and "experience" of the independent variables, as the proposed control variables, are most visible effect of control on the purchase intention and purchase behavior.
서 론
FC3 Usage much of a guide.
Cost (COS)
App-Book to pay when using the degree of propriety of financial and emotional costs.
COS1
About the reasonableness of the cost. Dodds et al. [13] Cronin et al. [10] COS2 Extent of the cost of feasibility.
COS3
Reduce the degree of effort and commitment of buying.
Purchase Intention (PI)
App-Book want to buy a plan, the potential, the degree of intent.
PI1
The degree of planning to buy. Ajzen and Madden [2] Jung [26] Oh [46] PI2 About the possibility of buying.
PI3
The degree of purchase intent. Hypotheses Description
H1
The performance expectancy will also have a positive impact on the purchase intention of the App-Book.
H1a
The age of users will moderate the performance expectancy and influence on the purchase intention of the App-Book.
H1b
The experience of users will moderate the performance expectancy and influence on the purchase intention of the App-Book.
H2
The effort expectancy will also have a positive impact on the purchase intention of the App-Book.
H2a
The age of users will moderate the effort expectancy and influence on the purchase intention of the App-Book.
H2b
The experience of users will moderate the effort expectancy and influence on the purchase intention of the App-Book.
H3
The social influence will also have a positive impact on the purchase intention of the App-Book.
H3a
The age of users will moderate the social influence and influence on the purchase intention of the App-Book.
H3b
The experience of users will moderate the social influence and influence on the purchase intention of the App-Book.
H4
The facilitating conditions will also have a positive impact on the purchase behavior of the App-Book.
H4a
The age of users will moderate the facilitating conditions and influence on the purchase behavior of the App-Book.
H4b
The experience of users will moderate the facilitating conditions and influence on the purchase behavior of the App-Book.
H5
The cost will also have a positive impact on the purchase behavior of the App-Book.
H6
The purchase intention will also have a positive impact on the purchase behavior of the App-Book. 
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